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Case in Point

A global provider of integrated technology products and
services wanted to understand how their services were
perceived by end-users to further focus new product
development initiatives, thereby exposing new revenue
channels.

Through Intellitrends’ In Touch Now™ program, benchmark
measurements were established in several key product and
service areas for future tracking. Equipped with this
ongoing direct feedback from users, the company has been
i able to target new markets, enhance products for current
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e Learn if you are competitively priced

e Establish a Customer Feedback Program for tracking & improvement
e Test new products and services desired by the market "I can't tell you how valuable the Intellitrends’ Customer Satisfaction
e Validate your marketing message and pricing structure survey is to our organization in helping us to analyze and evolve our
® Energize sales and presentation opportunities

e |dentify up-sell/cross-sell opportunities among customers
e Test & validate new technology features and functions
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business. Your ability to ask the right questions, analyze the data
and provide it back to us in an understandable format is a key
component to our customer service programs.”




