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Executive Summary
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and launched by Intellitrends in 2008 to inform revitalization efforts with resident feedback
Recognizing the significance of this as a benchmark stbdy2010 update was underwritten bjhe
Detroit Regional News Huénd its collaborative partneréThe Hub)to broaden the scope In their
efforts to focus and guideon-going efforts the intent of the study was to gather feedback and

perspectives from rsidents who live, work and play herte build positive momentum

In the

development ofthe 2010follow-up study, manyHub collaborative organizationsontributedinput with
a commonpassion for Detroit as an area rich in history, ripe with talent and a shared hope for a positive

change. Many results are new, and many reinforceth#r a 8 A2yl GS FSSt Ay 3a

¢ KAa

I 6 2 dzii

& S| N& QincludestieRerdback admbpimiéna of 2030 people; 829 Michigan residents

who live in one of the ninedditheast (& Michigan countiesand acounter perspectivdrom 1,201
residents of other areas of the United Statek total, over seventy7(Q) pages ofzerbatim comments

resull SR FTNRY |jdzSaGA2ya NBf

| Tre Rtudy inpleinBnged beBvaen danuary R A G €

and February 2010 is peesentative of the populatiordistribution of the nine (9) countyegion of
Southeast (SE) Michigé@enesee, Lapeer, Livingston, Macoionroe, Oakland, St. Clair, Washtenaw
and Wayne).It should be noted that 42%f Wayne County residents live in the City of Detr@ior the
purposes of data presentation, all numbéngthe reporthave been rounded to whole numbeys.

How do you feel about living in Detroit?
LG A&
their home, the city itelf and the State of Michigan.
Residents ofhe nine (9) counties surveyedo think of

themselves adPetroiters When asked how they tall

F602dzi 6KSNB GKS2QNB TN
G52AG&O0RNIO2YYdzyAl&ov 2dz
of those responding to our survexpresedl  Wf 2 |
living here ¢ a choiceevenY 2 NB G K| y  &tA

Only 10% expressdd dislkeXor living here with the
balance left somewhere in the middle torn betwee
their satisfaction with living here and threality of the
economic challenges. Even among those who wo
consider leaving the Detroit area, 238y theywould
still stay inMichigan. Looking at it by age segmer
younger residents share comparable feelings with
strong intentions of exiting the area but rahholding
on to hopes of improvement. Among residents who
have lived herdewer thanfive years, 31% said it wa

A, X A X

GKSANI SELISNASYOS 2F t AQA
their expectations.
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(Lived in Detroit aredewer tharfive years)

ARl expected to
events and attractions such as 5
museums. | expected higher crin:-;

rat eso

SAUFE

~

A | moved here t
never expected to stay but | love t

people and the river and
architecture of
fCleaner and safer than the
perception out
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i
Coming or going?

The primary reasons for coming, @nd exiting the Detroit area are very obviously job related with over
half of under five year residents saying they eitlaecepted a jolor followed a spouse/partner who
accepted a jobEXxiting is also primdy driven by job related issues, however almost one in five who had
lived in the Detroit region previously had lédt go to schoobutside Michigan.

4EA "AOO 0AOOO8 S

Comparable tahe findings in 2008SE g mi residents say focusing on entertainment]/cultural attractions to positively
Michigan residents sathe best things  promote Detroit at a national level.

abOUt Ii\‘ng and Worklng in the DetrOIt Ifyou_couh{pickthlee_rhingstotalkabourorfacuson!harwqult!posftr’vflypromotethe v
area arel) sporting eventsand sports Ot A2 CEM )

teams, 2) entertainment (arts, music,
museums)and 3) Up-north Michigan.
Even among former Michigan resident

(those now liing in other areas of the PeOPIf!_/ Entertainment/
U.S.)sporting everg/sports teamsand Commiities Cultufal
cost of livingand quality of lifeare still fordae N (mett'anCtr:O:Sm
2L 2F YAYR G005 (el =, -
Michigan. From an external image W croomeny

59% of people living in othegparts of Gmt' oo

the U.S.describethe overall image of o Talent Pool

the State of Michigan aseutral or activities

comparable to other stateor positive.

"O00 AEOOOOOAOAAS8S

Southeasta A OKA Iy NBaAARSyda FNB AYyONBFaAyIiwWBenaskegda i i ds
how they think Detroit is perceived by the rest of theS, 85% of residents desbe it as negativeto

extremely negativeas compared to only 61% of thediving outside Michigan. Those SE Michigan
residents,aged 18 to 34are even more sensitive to thexpectednegativeimage. Underlying this

feeling fully 91% of SE Michigan residents feel that Detiportrayednegativelyto extremely negative

in the national media as compared to 62%pebple living outside Michigan who said the same.

Onearea that everyone agreespt KS  aF dzi2 Ay RdzaGNEBé A & Sii KBrBIEBEE Y I NB
of those who live here and 91% of those who view us from other parts of the U.S. Unfortunately
however, the second highest associatighA ( K & 5wadl istkatkd(i iegative issues  (crime,
unemployment, housing values/foreclosures etwg¢rshadowingMotown/music industry and national

sports teams which are the third and fourth associations both internally and externallgased on

perceptions, siXxn 10 people outside Michigarate the Detroit region & apoor place to live; one in

three rate itpoorf &s aaceto do busines§® YR | £ Y2 &G 2y SpodrplaceigvestidOr y {1 A G
For those outside Michigan, national TV is a primary source for their information about Detroit.
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Detroiterssee andappreciate the resources of the are® Sa LA GS 2dzNJ 26y aSyaAidiga
image, me third of us feel thatthe Detroit regionis a good to excellent place to do business

compared to only 14% of those outside Michigan. A comparpbrcentageof SE Michigan residents

give Detroit good to excellentratings as glace to invest inin contrast to only 8% of those outside

Michigan.

Thinking aheadSE Michigan residents a) Friniy,
seell KS 5 S NPttivee (3NGeSl . Opp@mum”[y
opportunities  for diversification ni

automotive/advanced automotive, film
and entertainment  energy/green
initiatives. The majority of SE Michigar 0
residents say they get their information

about Detroit from local media (TV,

Metro Detroit’s
industry
diversification
for the future

Automotive/

print  newspapers/magazines  anc Advanced

Automotive

radio).

Externally, 94% still only think of Detroit

as automotive related, however it would appear that the messagélrofand entertainments taking
hold with one in fiveoutside Michigan associating Detroit with thigdustry area. However, despite
stronginternal efforts and emerging initiatives, only Bffthose outside Michigan associdtee Detroit
area withgreen/energy relatedndustry.

Revitalization efforts ?

Increasing frustration with revitalization efforts is apparer . |
Only 6% believéwe are on the right track with strong effort: | think the suburbs _OT Detrol
68AYy3 G118y (2 THeBegraséntstastioy st and city of Detroit itself
from the 27% who felt this way in 2008\imog 40% believe need to start investing in thi
Gve are not on the right trackand not doing enoughas  grea to turn around the city

) I o
compared_ to only 13% who _felt th_ls way two years agewer and make it a place the
than one in ten ofthose outside Michigan say they have hea t t h
or readanythingt 6 2 dzi 5SGNBA G Q& NBga COUNUYTESPECIS OFWRETEY ¥ ¢
people would like to come

Almost six in 10 (599%5E Michigan residentio not feel that t o. | 6m ho |
elected leaders (Mayors, County Executives, City Coun newly elected officials,
Legislators) are working together effectively to revitali however | d

Detroit and the region. Regardless of county of resade the :
sentiment was the same. In turn§1% of residents feel that peop!e are tru'_y _Commltted

communities outside Detroit should bevery to extremely [0 doing what it is going to

involvedA y G KS OAG&Qa NBGAUGIt AT take. (Wayne Countyage 5NJ NI & A
34)aremore likely than average to feel strongly about this. 18-24)

who should be invol@? Next to the Detroit City Leadershif,

yr: FSSE GKFG Wai OK atdrglyAQAad 20X 265N\ 2TNKY: 33K 28dzf IRK S5 SW{ G I
ccz  al @ WLINR @I S strondiaivgivBdi Eight ia keg difo Ragreg $hatducational

attainment beyond high schoas very importantto criticalto revitalization efforts.
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So what should we focus on?
Southeast Michigan residents say that revitalizatior
efforts should start withprimarily downtown Detroit and

its neighborhoods.To be more specific, Detroiters fee
that revitalization efforts should be about Ihcreased Increased Jobs

To SE Ml residents, “revitalization” means...

jobs, 2) new uses for vacant and abandoned propertie
and 3) tearing down vacant structuresrinding new uses
F2NJ ¢KS aft221¢ 27F R2lgamoye
younger segmentthat put this ahead ojobsanda more
vibrant downtown.

. . Tearing down vacant
Exposure of downtowmetroit is constantand in turn so structures
are expectations Ninetysix percent of those surveyagb

downtown at some point with pe third of SE Michigan rafents sayinghey goweeklyfor various
reasons. The primary reasons for going downtown (and the primary reasons residents love the Detroit
area) is forentertainment events.Three quarters are drawn to downtown for the entertainment value
while 51% sayhey go forsporting events The top five (5) most frequented venues &emerica Park,
casinos, local Detroit restaurants, Fox Theatre evamtkDetroit Riverwalk Almost 30% of residents say
their use of downtown has increased compared to previouaryevith 47% of those 18 to 34 using
downtown more often. This increased use is primarily being drivenniyre events offeredvhile the
factors keeping people away are negative perceptiongrohe ratesand economic reasonsWhen
asked what would get #m to come downtown more oftefree parkingincreased or improved security
and more waterfront venues/activitiempped the list.

Al

Given the strong draw of thentertainmentvalue of downtown Detroit, residents of the nine (9) county

areaswere asked ha familiar they arewith getting to various named places in the City. Those with the
highestfamiliarityarea DNB S {1 26y ¢ &l I NI tfFT 1 Xé aiGKS veywA @S NJF N
familiar. Areaswith the lowest sense of familiaritare s a AR 2 6y ¢ GwAGBSNI 26y 3§
GaSEAOL Y26 fewer thadéhdldn Avb Yl considethemselvesvery familiarwith getting

there.

With the ideaof alight rail systenbeingavailable to downtown, 8% of SE Michigan residents shgy
would definitely visit more ofterwith an additional 30% saying they would consider it. Consistent with
previousresults, young people aged 18 to 34 are most attracted to this idea with almost one in two
(47%) saying they woultkfinitely visit more often.

Among people who live outside Michigan, approximately one in four (24%) have visited Detroit within
the past year. Conversely, 44% have not been to Detroit in 10 or more years. Among those visiting, the
primary points of interest vary congdably from sporting and entertainment events to personal and
professional reasons. For the majoripassing througlis their primary experience with Detroit on their

way through either the airport, the bridge into Canada or into another state. Thasst likely to
indicate theywouldyvisit in the near future were those living in the Midwest states. Having some type of
focal area (i.earts, innovationyg 2 dzt R 0 S 02 y damén§ yoinReadesegniems: & ¢
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Residentshave a long
history with the area

i 83% of those surveyed say they have lived
in the metro Detroit aredor 20 yearsor longer, while approximately12%have lived in the metro Detroit area
between six and 19 years aBéo forfewerthan5 years

f Nearly two in three (64%) of Southeast (SE) Michigan respondents say theybw@ren Michigan (as
compared tofewer than1% of those living outside of Michigan).

1 Just 6% ohon-Michiganresidents have lived in the State of Michigamcluding metro Detroit) at some point
in their life with the majority saying it was 5 years or less.

——
_ \

e 33%
83%’
// 22%/
/
O/
’13% 5%
0,
05 1% 3% 3% 20 4% I I
5% 1% o om B oW

Lessthan 1-2years 3-5years 6-9years 10-l4years 15-19years 20-29years 30-39years 40-49years 50+years
one year

1 Those who lived in the State of Michigan at some point (but not metro Detroit area) tended to have lived in
the southwest/west area of Michigan.
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Detroit is consideredhe center ofd K2 Y S €

I When asked how they typically describe where they live, SE Michigan respondents primarily use the term
a5 S0 (824), dvidile 29% sayl & dzo dzND 2dzi aA RS 5SGNRAG DE

“Detroit” [ 34%
SE MI residents

e oo oot N 29% AOOT AEAOA
Alocation relative to Detroit fie, “20 with ven ues or places
e 2 N AT i

south of Detroit”, etc.)

“Metro Detroit area” -13% A I A O I A O O I
with the tri -county

oer [ 12% region

T Fortytwo percent associate thaerm a V'S U NByy, ) you hearthetermO D e t whatared O
5 S U N®&ith ithe tri-county region (Macomb, do you think of? (SE MI residents)
hit 1t YRS 2Dkt &hd its S0bLrts y '
(39%).

-—
-— -— ey

- -
1 When they hear theerm & 5 S (i NuRoAhirds > ,\Vinues or E)I:tﬁﬁﬁ in the Cf - 35%
of SE Michigan residents associate the namre T ———
with venues or places in the City of Deti(@5%)

and primarily the Wayne County area (south of & Primarily Wayne County are- 30%
mile) (30%). (south of 8 mile) 0

Primarily the tricounty region - 0
(Macomb, Oakland, Wayne) 22%

The whole Southeast Michigar- 0
area (68 county area) 9%

Other I 2%

52y Qi |1%
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1 Among the small percentage of current residents

who have lived inthe mero Detroit area for 51%
fewer thanfive years, half moved fronanother
state outside of Michiganwhile 39% moved ™
from another city ortown in Michiganand 5% I 31%!
\ /

from another country The primary reasons they

moved to metro Detroit was taccept a joloffer 18%

(31%)or to follow a spouse opartner who took a

job (26%).

Half of those who moved to metro Detroit (51%) ' ' '
Betterthan | About what | Notas goodas |

describe their satisfaction with living here as
about what | expectedwhile nearly onethird
(31%) say it ibetter than | expectednd 18%not

expected expected expected

as good as lexpected.Those who say it was . 4
better than expectedOA 4§ SR GKS aa a. 20K ! y y ' ND 2 NJ
activities and venues in downtown. been better than | could have hope(

Simi _ - . Coming from a college town in

imilarly, previous Michigan residenturrently ) )

living outside of Michigasaythey left primarily for ~ |Nndiana | had heard great thlngs

either job related issues(to accept a job/follow a b A Arb d di

spousepr to go to school apout Ann Arbor an expecte It to
be great, butdowntown Detroit has
0SSY | FlvulauAo

-EAEECAT 40AT OEAT O dslthe prinaly redsén/pdopleconie
or leave Michigan.

What was the primary reason you moved here? (current Michigan residents who have lived here 5 years or less)
What was the primary reason you left? (Outside of Michigan, previous Ml residents)

(\’To accept a job offe

T e e = =

0,
Followed a spouse/partner who took a jo 26%
Over half (56%) of current metro

Detroit residents who have lived
here for5 or less yeansioved

o 2. from another state outside
17% - Michigan while 39% moved from
another city/town in Ml and 5%
from another county.

To go to school/student

To be closer to family

Half (51%) of current metro

Detroit residents who have lived
here for5 or less years describe
their satisfaction with living in

the metro Detroit area asAbout
what | expectedwhile 31% say

A (Bettér than | expectedind
18%Not as good as | expectey

Transferred by my compan'

Better cost of living

= SE Michigan resident

Quality of life (schools, recreation, etc o
11% = Outside of Michigan

10| Page ©59¢whlL¢ 2010 [ { 9THE DETROIT REGIONAL NEWS HUB/ INTELLITRENDS LLC



FINDING TWO:
Perspectives on

oMichigare and
AT L A dDetroite inside
AL and outside

o i 2

/_/ SO

From a national perspective, how would you describe the overall image of the State of

Michigan? (Outside Michigan residents )

9 The majority (42%) of those living outside Michigan describe the
overall image of theState of Michigarfrom a national perspective Extremely positive | 194
asNeutral/comparable to other statesyhile 17% describe it as
positive to extremely positivend 28% asegative to extremely

negative Thirteen percentsay thég 2 y Qi (Y2 6 @ Positive 16%
. . Neutral/Comparable /4;0/\)
Metro Detroiters tend to think of the wotersaes R 427
Image asmore negative than those —
living outside of Michigan ,
Extremely negative l 4%,
9 Eightyfive percentof SE Michigan residents describe tbeerall |
AYF3S 27F fronb & iatibBal Peéspective asegative to DottKon 139
extremely negativen contrast to61% of those outside Michigan. F 0
Just 4%of SE Michigan residenfgel that the overall image of ) o
G5SGHR M NBY | yI (kdesiivie told@midieldS OuAr ©S A
positive.
How would you describe theoverallimageof o Detroité from a national perspective? (SE Mic
From a national perspective, how would you describe the overall i ma

m SE Michigan resident

= Outside of Michigan L= 85% SE Ml residents
| < 61% outside of Ml
\o45% Se

N
40%™
N

0.1% 1%
Extremely positive Positive Neutral/comparable Negative Extremely negative 52 y Q1
to other cities
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How would you describe theoverallimageo f o Detr oi té from a national perspective? (SE Michige

1834
m 3554
m55+

0.4%
T T
Extremely positive Positive Neutral/comparable Negative Extremely negative 52y Qi
to other cities

S E M |C h |g an re S | d e ntS How do you feel Detroit is portrayed in the national media?
are more |Ike|y than ® SE Michigan residents

those living in other W OutsdeptMictigan

states to feel that

ADetroitd is portrayed Positively r;
negatively in the national
media (91%vs. 62%) Compardiiis 7%

other U.S. cities

f Ninety-one percent of SE Michigan i
residents and 626 of those outside ,N‘egativelv
alOKAIlLYy FSSf assar 7
negatively to extremely negativein the I

national media Fewer than3% of either
SE Michigan residents or those outside
Michigan feel Detroit is portrayed
positively in the national media.

\
\ Extremely
%  Negative
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FINDING THREE
Detroit as

o bmes

1 When asked how they feel about living in the metro Detroit area, nearly one in twoMi&higan
NEAARSyGa al e (Ki&anajodty afdtdse pabfe s&they Sred dddduraged or
frustrated with the current conditions. One in three SE Michigan residents would consider or are in
the process of moving somewheedse with 38% targdty 3 G KS a{ 2dziKé¢ +Fa |+ RSa
Hy:> AYGSYR (2 adlre Ay GKS adFrdS gAGK alFy2idKSN LI

AAOI U EAT £ 11T O6A 1EOET ¢ EI OEA |1 AOC

Which of the following statements best reflects how you feel about living
in the metro Detroit area? (Michigan residents )

Nearly half (48%)

Lczos a6 vyr o: [ o Ngw Detroit

llove it, but am discouraged or frustrated with the curren

conditions 39%
. . CKS WwW{2dziKQ 0c
0 L E .
llike it, and will do what | can to stay het 14% Wi y23KSNI FNB
aAOKAILYyQ Omol
areas they would or
Ilike it but I would consider living somewhere el 26% would consider moving to

away from the metro
Detroit area.

I dislike it and am looking to move to another ci - %

I am in the process of moving to another ci . 2%

1in 3 would leave

Not sure . 3%
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= Notsure

H | am in the process of moving to
another city

u | dislike itand am looking to move to
another city

| | like it but] would consider living
somewhere else

¥ | like it, and will do what | can to stay
here

® | love it, butam discouraged or
frustrated with the currentconditions

®| | ove it and wou

55+

ABut \ery little has changed over the years. You
would think at some point elected officials would
gettogetherandsaywe have had enc
| et 6s get somet hing!litdone
seems as I f they are acc
(Wayne Countyage 1824)
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1 SE Michigan residents say theee best thingsabout living and working in the Detroit area are
Sporting events/sports teams(30%),Entertainment (arts, music, museum$30%) andUp North
Michigan (25%).

Comparedto other U.S. cities you have lived in or visited, what would you say are 3he
best things about living and working in the Detroit area? (SE Michigan residents )

u SE Michigan resident:

) TN\
Sporting events/Sports  team: 30%)
Entertainment (arts, music, museum: I e 30%

Up North Michigan meeeessssssssssssssssssssmmmms  25% =
The waterfront m—————————————— 20%
Diversity of culture m———— 19%
The history m——— 18%
Diversity of people nEmmssssss———— 18%
Low cost of living messs 17%
Colleges/Universities s 17%
Quality of life (open spaces, parks, lake EETTEEE—————————— 16%
Location/Proximity ness— 14%
Strong sense of communit E————— 11%

Nothing IEE————— 10% Previougesidentsof metro Detroit (who
Other (see verbatim) E——— 9% current reside outside of Michigan) say
. they three bestthings about living in
Work ethic = 7% metro Detroit area are:
Weather mmm—m 6% 1. Sporting events/sporting teams
Opportunity (employment, entrepreneurship s 50 2. Costofliving, Quality of life and

. Entertainment (arts, music, museum
Traffic m—— 50 \ (

1 Residentsoutside of Michiganwho lived in metro Detroit at some point in the past say that
compared to other U.S. cities they may have lived in or visited, the three best things about living in
metro Detroit are Sporting events/sport teams (36%)Cost of living Quality of life and
Entertainment (arts, music, museums
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FINDING FOUR:
5SUNRAGQA
Economic

Image

I From a national perspective, both SE Michigan residents and those living outside of Mialsigassociate

45S0(NRthéautoimdustrid y o2 | YR dm: NBALISOUAGStevd Ly FIFOGx Gl
were the same among both SE Michigan and-Michigan residents with:
SE Michigan Outside
Residents Michigan
1. The auto industry 83% 91%
2. Isolated negative issues 67% 52%
3. Motown/music industry 55% 50%
4. National sports teams 49% 46%
(Lions, Pistons, Red Wings, Tigers)
5. The economy 39% 30%
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