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Executive Summary 
 
¢ƘŜ 5ŜǘǊƻƛǘ tǳƭǎŜϰΣ ŀ ǎǘǳŘȅ ƻŦ ŎƻƳƳǳƴƛǘȅ ŀƴŘ ǎƘŀǊŜŘ ǇŜǊǎǇŜŎǘƛǾŜǎ ƻŦ ǊŜǎƛŘŜƴǘǎ ǿŀǎ ƻǊƛƎƛƴŀƭƭȅ designed 
and launched by Intellitrends in 2008 to inform revitalization efforts with resident feedback.  
Recognizing the significance of this as a benchmark study, the 2010 update was underwritten by The 
Detroit Regional News Hub and its collaborative partners (The Hub) to broaden the scope.  In their 
efforts to focus and guide on-going efforts, the intent of the study was to gather feedback and 
perspectives from residents who live, work and play here to build positive momentum.  In the 
development of the 2010 follow-up study, many Hub collaborative organizations contributed input with 
a common passion for Detroit as an area rich in history, ripe with talent and a shared hope for a positive 
change.   Many results are new, and many reinforce the ǇŀǎǎƛƻƴŀǘŜ ŦŜŜƭƛƴƎǎ ŀōƻǳǘ 5ŜǘǊƻƛǘΩǎ ǇƻǘŜƴǘƛŀƭ.   
 
¢Ƙƛǎ ȅŜŀǊǎΩ 5ŜǘǊƻƛǘ tǳƭǎŜϰ includes the feedback and opinions of 2,030 people; 829 Michigan residents 
who live in one of the nine Southeast (SE) Michigan counties and a counter perspective from  1,201 
residents of other areas of the United States.  In total, over seventy (70) pages of verbatim comments 
resulǘŜŘ ŦǊƻƳ ǉǳŜǎǘƛƻƴǎ ǊŜƭŀǘŜŘ ǘƻ ά5ŜǘǊƻƛǘέ ŀƴŘ ƛǘΩǎ ǊŜƎƛƻƴΦ  The study implemented between January 
and February 2010 is representative of the population distribution of the nine (9) county region of 
Southeast (SE) Michigan (Genesee, Lapeer, Livingston, Macomb, Monroe, Oakland, St. Clair, Washtenaw 
and Wayne).  It should be noted that 42% of Wayne County residents live in the City of Detroit.  (For the 
purposes of data presentation, all numbers in the report have been rounded to whole numbers.)  

How do you feel  about living in Detroit?  
Lǘ ƛǎ ǾŜǊȅ ƻōǾƛƻǳǎ ǘƘŀǘ ΨDetroitersΩ are passionate about 
their home, the city itself and the State of Michigan.   
Residents of the nine (9) counties surveyed do think of 
themselves as Detroiters.  When asked how they talk 
ŀōƻǳǘ ǿƘŜǊŜ ǘƘŜȅΩǊŜ ŦǊƻƳΣ ǘƘŜ ƳŀƧƻǊƛǘȅ ǎŀȅ ŜƛǘƘŜǊ 
ά5Ŝǘrƻƛǘέ ƻǊ άόŀ ŎƻƳƳǳƴƛǘȅύ ƻǳǘǎƛŘŜ 5ŜǘǊƻƛǘέ ŀƴŘ пу҈ 
of those responding to our survey expressed ŀ ΨƭƻǾŜΩ ŦƻǊ 
living here ς a choice even ƳƻǊŜ ǘƘŀƴ ǎƛƳǇƭȅ ΨƭƛƪƛƴƎΩ it.  
Only 10% expressed ŀ ΨdislikeΩ for living here with the 
balance left somewhere in the middle torn between 
their satisfaction with living here and the reality of the 
economic challenges.  Even among those who would 
consider leaving the Detroit area, 23% say they would 
still stay in Michigan.  Looking at it by age segment, 
younger residents share comparable feelings with no 
strong intentions of exiting the area but rather holding 
on to hopes of improvement.  Among residents who 
have lived here fewer than five years, 31% said it was 
άōŜǘǘŜǊ ǘƘŀƴ L ŜȄǇŜŎǘŜŘΦέ  Fewer than one in five said 
ǘƘŜƛǊ ŜȄǇŜǊƛŜƴŎŜ ƻŦ ƭƛǾƛƴƎ ƛƴ ǘƘŜ 5ŜǘǊƻƛǘ ŀǊŜŀ ŦŜƭƭ άōŜƭƻǿέ 
their expectations. 

(Lived in Detroit area fewer than five years) 

 

ñI expected to find fewer cultural 

events and attractions such as 

museums.  I expected higher crime 

ratesò 

 

ñI moved here to go to school and 

never expected to stay but I love the 

people and the river and 

architecture of the city is amazing!ô 

 

ñCleaner and safer than the 

perception outside Michiganò 
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Coming  or going? 
The primary reasons for coming to, and exiting the Detroit area are very obviously job related with over 
half of under five year residents saying they either accepted a job or followed a spouse/partner who 
accepted a job.  Exiting is also primarily driven by job related issues, however almost one in five who had 
lived in the Detroit region previously had left to go to school outside Michigan. 

4ÈÅ "ÅÓÔ 0ÁÒÔÓȣȢ 
Comparable to the findings in 2008, SE 
Michigan residents say the best things 
about living and working in the Detroit 
area are 1) sporting events and sports 
teams, 2) entertainment (arts, music, 
museums) and 3) Up-north Michigan.  
Even among former Michigan residents 
(those now living in other areas of the 
U.S.), sporting events/sports teams and 
cost of living and quality of life are still 
ǘƻǇ ƻŦ ƳƛƴŘ άōŜǎǘ ǘƘƛƴƎǎέ ŀōƻǳǘ 
Michigan.  From an external image, 
59% of people living in other parts of 
the U.S. describe the overall image of 
the State of Michigan as neutral or 
comparable to other states or positive.  

"ÕÔ ÆÒÕÓÔÒÁÔÅÄȣȢ 
Southeast aƛŎƘƛƎŀƴ ǊŜǎƛŘŜƴǘǎ ŀǊŜ ƛƴŎǊŜŀǎƛƴƎƭȅ ǎŜƴǎƛǘƛǾŜ ǘƻ ǘƘŜ ƻǳǘǿŀǊŘ άƛƳŀƎŜέ ƻŦ 5ŜǘǊƻƛǘ.  When asked 
how they think Detroit is perceived by the rest of the U.S., 85% of residents describe it as negative to  
extremely negative as compared to only 61% of those living outside Michigan.  Those SE Michigan 
residents, aged 18 to 34 are even more sensitive to the expected negative image.   Underlying this 
feeling, fully 91% of SE Michigan residents feel that Detroit is portrayed negatively to extremely negative 
in the national media as compared to 62% of people living outside Michigan who said the same.    
 
One area that everyone agrees on, ǘƘŜ άŀǳǘƻ ƛƴŘǳǎǘǊȅέ ƛǎ ǘƘŜ ǇǊƛƳŀǊȅ ŀǎǎƻŎƛŀǘƛƻƴ ǿƛǘƘ ά5ŜǘǊƻƛǘΣέ for 83% 
of those who live here and 91% of those who view us from other parts of the U.S.  Unfortunately 
however, the second highest association ǿƛǘƘ ά5ŜǘǊƻƛǘέ was isolated negative issues (crime, 
unemployment, housing values/foreclosures etc.) overshadowing Motown/music industry and national 
sports teams which are the third and fourth associations both internally and externally.  Based on 
perceptions, six in 10 people outside Michigan rate the Detroit region as a poor place to live; one in 
three rate it poorƭȅ Ψas a place to do businessΩ ŀƴŘ ŀƭƳƻǎǘ ƻƴŜ ƛƴ ǘǿƻ ǘƘƛƴƪ ƛǘΩǎ ŀ poor place Ψto invest in.Ω  
For those outside Michigan, national TV is a primary source for their information about Detroit.   
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$ÉÖÅÒÓÉÆÉÃÁÔÉÏÎ ÏÆ $ÅÔÒÏÉÔȭÓ %ÃÏÎÏÍÙ? 
Detroiters see and appreciate the resources of the area.  5ŜǎǇƛǘŜ ƻǳǊ ƻǿƴ ǎŜƴǎƛǘƛǾƛǘƛŜǎ ŀōƻǳǘ 5ŜǘǊƻƛǘΩǎ 
image, one third of us feel that the Detroit region is a good to excellent place to do business as 
compared to only 14% of those outside Michigan.  A comparable percentage of SE Michigan residents 
give Detroit good to excellent ratings as a place to invest in, in contrast to only 8% of those outside 
Michigan.   
 
Thinking ahead, SE Michigan residents 
see ǘƘŜ 5ŜǘǊƻƛǘ ǊŜƎƛƻƴǎΩ three (3) best 
opportunities for diversification in  
automotive/advanced automotive, film 
and entertainment energy/green 
initiatives.   The majority of SE Michigan 
residents say they get their information 
about Detroit from local media (TV, 
print newspapers/magazines and 
radio).   
 
Externally, 94% still only think of Detroit 
as automotive related, however it would appear that the message of film and entertainment is taking 
hold with one in five outside Michigan associating Detroit with this industry area.  However, despite 
strong internal efforts and emerging initiatives, only 5% of those outside Michigan associate the Detroit 
area with green/energy related industry.   

Revitalization  efforts ? 
Increasing frustration with revitalization efforts is apparent.  
Only 6% believe άwe are on the right track with strong efforts 
ōŜƛƴƎ ǘŀƪŜƴ ǘƻ ǊŜǾƛǘŀƭƛȊŜ 5ŜǘǊƻƛǘέΦ  This represents a strong shift 
from the 27% who felt this way in 2008.  Almost 40% believe 
άwe are not on the right track and not doing enoughέ as 
compared to only 13% who felt this way two years ago.  Fewer 
than one in ten of those outside Michigan say they have heard 
or read anything ŀōƻǳǘ 5ŜǘǊƻƛǘΩǎ ǊŜǾƛǘŀƭƛȊŀǘƛƻƴ ŜŦŦƻǊǘǎΦ 
 
Almost six in 10 (59%) SE Michigan residents do not feel that 
elected leaders (Mayors, County Executives, City Councils, 
Legislators) are working together effectively to revitalize 
Detroit and the region.  Regardless of county of residence, the 
sentiment was the same. In turn, 61% of residents feel that 
communities outside Detroit should be very to extremely 
involved ƛƴ ǘƘŜ ŎƛǘȅΩǎ ǊŜǾƛǘŀƭƛȊŀǘƛƻƴ ŀƴŘ ȅƻǳƴƎŜǊ ǊŜǎƛŘŜƴǘǎ όму-
34) are more likely than average to feel strongly about this.  So 
who should be involved?  Next to the Detroit City Leadership, 
ул҈ ŦŜŜƭ ǘƘŀǘ ΨaƛŎƘƛƎŀƴΩǎ DƻǾŜǊƴƻǊΩ ǎƘƻǳƭŘ ōŜ strongly ƛƴǾƻƭǾŜŘΣ тп҈ ǎŀȅ ǘƘŜ Ψ{ǘŀǘŜ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜǎΩ ŀƴŘ 
сс҈ ǎŀȅ ΨǇǊƛǾŀǘŜ ōǳǎƛƴŜǎǎΩ ǎƘƻǳƭŘ ōŜ strongly involved.  Eight in ten also agree that educational 
attainment beyond high school is very important to critical to revitalization efforts. 

I think the suburbs of Detroit 

and city of Detroit itself 

need to start investing in this 

area to turn around the city 

and make it a place the 

country respects or where 

people would like to come 

to.  Iôm hopeful with the 

newly elected officials, 

however I donôt know if 

people are truly committed 

to doing what it is going to 

take.  (Wayne County, age 

18-24) 

 



 

7 |  P a g e © 59¢whL¢ t¦[{9ϰ 2010                THE DETROIT REGIONAL NEWS HUB/INTELLITRENDS LLC 

Re-imagine Detroit 

So what should we focus on? 
Southeast Michigan residents say that revitalization 
efforts should start with primarily downtown Detroit and 
its neighborhoods.  To be more specific, Detroiters feel 
that revitalization efforts should be about 1) increased 
jobs, 2) new uses for vacant and abandoned properties, 
and 3)  tearing down vacant structures.  Finding new uses 
ŦƻǊ ¢ƘŜ άƭƻƻƪέ ƻŦ Řƻǿƴǘƻǿƴ ƛǎ ŀǇǇŀǊŜƴǘ ŜǎǇŜŎƛŀƭly among 
younger segments that put this ahead of jobs and a more 
vibrant downtown.  
 
Exposure of downtown Detroit is constant and in turn so 
are expectations.  Ninety-six percent of those surveyed go 
downtown at some point with one third of SE Michigan residents saying they go weekly for various 
reasons.  The primary reasons for going downtown (and the primary reasons residents love the Detroit 
area) is for entertainment events.  Three quarters are drawn to downtown for the entertainment value 
while 51% say they go for sporting events.  The top five (5) most frequented venues are Comerica Park, 
casinos, local Detroit restaurants, Fox Theatre events and Detroit Riverwalk.  Almost 30% of residents say 
their use of downtown has increased compared to previous years with 47% of those 18 to 34 using 
downtown more often.  This increased use is primarily being driven by more events offered while the 
factors keeping people away are negative perceptions of crime rates and economic reasons.  When 
asked what would get them to come downtown more often free parking, increased or improved security 
and more waterfront venues/activities topped the list.   
 
Given the strong draw of the entertainment value of downtown Detroit, residents of the nine (9) county 
areas were asked how familiar they are with getting to various named places in the City.  Those with the 
highest familiarity are άDǊŜŜƪǘƻǿƴΣέ άIŀǊǘ tƭŀȊŀΣέ άǘƘŜ  wƛǾŜǊŦǊƻƴǘΣέ ŀƴŘ άCƻȄǘƻǿƴέ ŀǾŜǊŀƎƛƴƎ со҈ very 
familiar.  Areas with the lowest sense of familiarity are άaƛŘǘƻǿƴΣέ άwƛǾŜǊǘƻǿƴΣέ ά/ƻǊƪǘƻǿƴΣέ ŀƴŘ 
άaŜȄƛŎŀƴǘƻǿƴέ ŀǾŜǊŀƎƛƴƎ fewer than one in two who consider themselves very familiar with getting 
there. 
 
With the idea of a light rail system being available to downtown, 35% of SE Michigan residents say they 
would definitely visit more often with an additional 30% saying they would consider it.  Consistent with 
previous results, young people aged 18 to 34 are most attracted to this idea with almost one in two 
(47%) saying they would definitely visit more often. 
 
Among people who live outside Michigan, approximately one in four (24%) have visited Detroit within 
the past year.  Conversely, 44% have not been to Detroit in 10 or more years.  Among those visiting, the 
primary points of interest vary considerably from sporting and entertainment events to personal and 
professional reasons.  For the majority, passing through is their primary experience with Detroit on their 
way through either the airport, the bridge into Canada or into another state.   Those most likely to 
indicate they would visit in the near future were those living in the Midwest states.  Having some type of 
focal area (i.e., arts, innovation) ǿƻǳƭŘ ōŜ ŎƻƴǎƛŘŜǊŜŘ ŀ άŘǊŀǿέ among younger age segments.  
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FINDING ONE:  

άLΩƳ Ŧrom 
5ŜǘǊƻƛǘΧΦέ 
Residents have a long 
history with the area  

 
 
 
 

¶¶  83% of those surveyed say they have lived 
in the metro Detroit area for 20 years or longer, while approximately 12% have lived in the metro Detroit area 
between six and 19 years and 5% for fewer than 5 years.   
 

¶¶  Nearly two in three (64%) of Southeast (SE) Michigan respondents say they were born in Michigan (as 
compared to fewer than 1% of those living outside of Michigan).   

 
 

¶¶  Just 6% of non-Michigan residents have lived in the State of Michigan (including metro Detroit) at some point 
in their life with the majority saying it was 5 years or less.  
 

¶¶  Those who lived in the State of Michigan at some point (but not metro Detroit area) tended to have lived in 
the southwest/west area of Michigan. 
 

  

0.5% 1%
3% 3%

5% 4%

13%
15%

22%

33%

Less than 
one year

1-2 years 3-5 years 6-9 years 10-14 years 15-19 years 20-29 years 30-39 years 40-49 years 50+ years

83%
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Detroit is considered the center of άƘƻƳŜέ  
 

¶¶  When asked how they typically describe where they live, SE Michigan respondents primarily use the term 
ά5ŜǘǊƻƛǘέ (34%), while 29% say άŀ ǎǳōǳǊō ƻǳǘǎƛŘŜ 5ŜǘǊƻƛǘΦέ   

 

 
 
 

¶¶  Forty-two percent associate the term άƳŜǘǊƻ 
5ŜǘǊƻƛǘέ with the tri-county region (Macomb, 
hŀƪƭŀƴŘΣ ²ŀȅƴŜύ ƻǊ άDetroit and its suburbsέ 
(39%). 
 

¶¶  When they hear the term ά5ŜǘǊƻƛǘέΣ two-thirds 
of SE Michigan residents associate the name 
with venues or places in the City of Detroit (35%) 
and primarily the Wayne County area (south of 8 
mile) (30%).  

 
 

 
 

  

35%

30%

22%

9%

2%

1%

Venues or places in the City of 
Detroit

Primarily Wayne County area 
(south of 8 mile)

Primarily the tri-county region  
(Macomb, Oakland, Wayne)

The whole Southeast Michigan 
area (6-8 county area)

Other 

5ƻƴΩǘ Yƴƻǿ

When you hear the term òDetroitówhat area 

do you think of? (SE MI residents)

SE MI residents 
ÁÓÓÏÃÉÁÔÅ Ȱ$ÅÔÒÏÉÔȱ 

with ven ues or places 
in the City of Detroit 
ÁÎÄ ȰÍÅÔÒÏ $ÅÔÒÏÉÔȱ 
with the tri -county 

region  
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¶¶  Among the small percentage of current residents 
who have lived in the metro Detroit area for 
fewer than five years, half moved from another 
state outside of Michigan, while 39% moved 
from another city or town in Michigan and 5% 
from another country.  The primary reasons they 
moved to metro Detroit was to accept a job offer 
(31%) or to follow a spouse or partner who took a 
job (26%).   
 

¶¶  Half of those who moved to metro Detroit (51%) 
describe their satisfaction with living here as 
about what I expected, while nearly one third 
(31%) say it is better than I expected and 18% not 
as good as I expected. Those who say it was 
better than expected ŎƛǘŜŘ ǘƘŜ άǎǳǊǇǊƛǎŜέ ƻŦ 
activities and venues in downtown.  

 

¶¶  Similarly, previous Michigan residents currently 
living outside of Michigan say they left primarily for 
either job related issues (to accept a job/follow a 
spouse) or to go to school.   

 

 
  

ά.ƻǘƘ !ƴƴ !ǊōƻǊ ŀƴŘ 5ŜǘǊƻƛǘ ƘŀǾŜ 
been better than I could have hoped. 
Coming from a college town in 
Indiana I had heard great things 
about Ann Arbor and expected it to 
be great, but downtown Detroit has 
ōŜŜƴ ŀ ŦŀƴǘŀǎǘƛŎ ǎǳǊǇǊƛǎŜΦέ  

 
-ÉÃÈÉÇÁÎ 4ÒÁÎÓÉÅÎÔÓȡ  Ȭ4Ï ÁÃÃÅÐÔ Á ÊÏÂ ÏÆÆÅÒȭ is the primary reason people come 
or leave Michigan.

31%

26%

13%

10%

8%

3%

3%

24%

14%

17%

13%

6%

4%

11%

To accept a job offer

Followed a spouse/partner who took a job

To go to school/student

To be closer to family

Transferred by my company

Better cost of living

Quality of life (schools, recreation, etc.)
SE Michigan residents

Outside of Michigan

What was the primary reason you moved here? (current Michigan residents who have lived here 5 years or less)

What was the primary reason you left? (Outside of Michigan, previous MI residents)

Over half (56%) of current metro 
Detroit residents who have lived 
here for 5 or less years moved 
from another state outside 
Michigan, while 39% moved from 
another city/town in MI and 5% 
from another county.

Half (51%) of current metro 
Detroit residents who have lived 
here for 5 or less years describe 
their satisfaction with living in 
the metro Detroit area as About 
what I expected, while 31% say 
ƛǘΩǎ Better than I expected and 
18% Not as good as I expected.

i

1.

2.

1.

2.
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FINDING TWO: 

Perspectives on 
άMichiganέ and 
άDetroitέ inside 
and outside 
 

¶ The majority (42%) of those living outside Michigan describe the 
overall image of the State of Michigan from a national perspective 
as Neutral/comparable to other states, while 17% describe it as 
positive to extremely positive and 28% as negative to extremely 
negative. Thirteen percent say they ŘƻƴΩǘ ƪƴƻǿΦ 
 

Metro Detroiters tend to think of the 

image as more negative than those 

living outside of Michigan 
 

¶ Eighty-five percent of SE Michigan residents describe the overall 
ƛƳŀƎŜ ƻŦ ά5ŜǘǊƻƛǘέ from a national perspective as negative to 
extremely negative in contrast to 61% of those outside Michigan.  
Just 4% of SE Michigan residents feel that the overall image of 
ά5ŜǘǊƻƛǘέ ŦǊƻƳ ŀ ƴŀǘƛƻƴŀƭ ǇŜǊǎǇŜŎǘƛǾŜ ƛs positive to extremely 
positive.   

1%

16%

42%

24%

4%

13%

Extremely positive

Positive

Neutral/Comparable 
to other states

Negative

Extremely negative 

Don't Know

From a national perspective, how would you describe the overall image of the State of 

Michigan? (Outside Michigan residents )

0.1%

4%

10%

45%

40%

1%1%

7%

23%

43%

18%

9%

Extremely positive Positive Neutral/comparable 
to other cities

Negative Extremely negative 5ƻƴΩǘ ƪƴƻǿ

SE Michigan residents

Outside of Michigan

How would you describe the overall image of òDetroitó from a national perspective? (SE Michigan residents )

From a national perspective, how would you describe the overall image of òDetroitó? (Outside of MI)

85%  SE MI residents
61%  outside of MI
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SE Michigan residents 

are more likely than 

those living in other 

states to feel that 

ñDetroitò is portrayed 

negatively in the national 

media (91%vs. 62%) 
 

 

¶¶  Ninety-one percent of SE Michigan 
residents and 62% of those outside 
aƛŎƘƛƎŀƴ ŦŜŜƭ ά5ŜǘǊƻƛǘέ ƛǎ ǇƻǊǘǊŀȅŜŘ 
negatively to extremely negative in the 
national media.  Fewer than 3% of either 
SE Michigan residents or those outside 
Michigan feel Detroit is portrayed 
positively in the national media.  

 

  

4ÈÅ ÙÏÕÎÇÅÒ ÁÇÅ ÓÅÇÍÅÎÔ ÔÅÎÄÓ ÔÏ ÂÅ ÍÏÒÅ ÐÅÓÓÉÍÉÓÔÉÃȠ ÔÈÅ ȬÏÖÅÒÁÌÌ ÉÍÁÇÅ ÏÆ 
Ȭ$ÅÔÒÏÉÔȭ ÆÒÏÍ Á ÎÁÔÉÏÎÁÌ ÐÅÒÓÐÅÃÔÉÖÅ ÉÓ ÎÅÇÁÔÉÖÅ ÔÏ ÅØÔÒÅÍÅÌÙ ÎÅÇÁÔÉÖÅ

2%

11%

42%

45%

3%

9%

46%

39%

2%
0.4%

5%

10%

43%

40%

1%

Extremely positive Positive Neutral/comparable 
to other cities

Negative Extremely negative 5ƻƴΩǘ ƪƴƻǿ

18-34

35-54

55+

How would you describe the overall image of òDetroitó from a national perspective? (SE Michigan residents )

!
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FINDING THREE: 

Detroit as  
άIomeέ 
 
 
 
 
 
 
 
 

¶¶  When asked how they feel about living in the metro Detroit area, nearly one in two SE Michigan 
ǊŜǎƛŘŜƴǘǎ ǎŀȅ ǘƘŜȅ ΨƭƻǾŜ ƛǘΩ ƘƻǿŜǾŜǊ the majority of those people say they are discouraged or 
frustrated with the current conditions.  One in three SE Michigan residents would consider or are in 
the process of moving somewhere else with 38% targetƛƴƎ ǘƘŜ ά{ƻǳǘƘέ ŀǎ ŀ ŘŜǎǘƛƴŀǘƛƻƴΦ  IƻǿŜǾŜǊΣ 
ну҈ ƛƴǘŜƴŘ ǘƻ ǎǘŀȅ ƛƴ ǘƘŜ ǎǘŀǘŜ ǿƛǘƘ άŀƴƻǘƘŜǊ ǇŀǊǘ ƻŦ aƛŎƘƛƎŀƴέ ŀǎ ǘƘŜƛǊ ǘŀǊƎŜǘΦ 

  

.ÅÁÒÌÙ ÈÁÌÆ ÌÏÖÅ ÌÉÖÉÎÇ ÉÎ ÔÈÅ ÍÅÔÒÏ $ÅÔÒÏÉÔ ÁÒÅÁȣÂÕÔ Σ ÉÎ Υ ×ÏÕÌÄ ÌÅÁÖÅ 

9%

39%

14%

26%

7%

2%

3%

L ƭƻǾŜ ƛǘ ŀƴŘ ǿƻǳƭŘƴΩǘ ǘƘƛƴƪ ƻŦ ƳƻǾƛƴƎ 

I love it, but am discouraged or frustrated with the current 
conditions

I like it, and will do what I can to stay here  

I like it but I would consider living somewhere else

I dislike it and am looking to move to another city 

I am in the process of moving to another city 

Not sure 

Which of the following statements best reflects how you feel about living 

in the metro Detroit area? (Michigan residents )

Nearly half (48%)

I Y Detroit

1 in 3 would leave

¢ƘŜ Ψ{ƻǳǘƘΩ όоу҈ύ ŀƴŘ 
ΨŀƴƻǘƘŜǊ ŀǊŜŀ ƛƴ 

aƛŎƘƛƎŀƴΩ όно҈ύ ŀǊŜ ǘƘŜ 
areas they would or 

would consider moving to 
away from the metro 

Detroit area. 

i
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ñBut very little has changed over the years.  You 

would think at some point elected officials would 

get together and say ñwe have had enough of this, 

letôs get something done and revitalize Detroit! It 

seems as if they are accomplishing very little.ò  

(Wayne County, age 18-24) 
  

11% 9% 9%

39% 39% 38%

8% 13% 18%

31% 28% 20%

8% 7%
7%

2% 2%
2%

1% 3%
4%

18-34 35-54 55+

Not sure 

I am in the process of moving to 
another city 

I dislike it and am looking to move to 
another city 

I like it but I would consider living 
somewhere else

I like it, and will do what I can to stay 
here  

I love it, but am discouraged or 
frustrated with the current conditions

I love it and wouldnôt think of moving 

9ÏÕÎÇÅÒ ÒÅÓÉÄÅÎÔÓ ÁÒÅ ÈÏÌÄÉÎÇ ÏÎ ÔÏ ÈÏÐÅ ÏÆ ÉÍÐÒÏÖÅÍÅÎÔȣȢ
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¢ƘŜ ōŜǎǘ ǘƘƛƴƎǎΚ    Ψ{ǇƻǊǘǎΩΣ Ψ9ƴǘŜǊǘŀƛƴƳŜƴǘΩΣ Ψvǳŀƭƛǘȅ ƻŦ 
[ƛŦŜΩ ŀƴŘ Ψ5ƛǾŜǊǎƛǘȅΩ  

 

¶¶  SE Michigan residents say the three best things about living and working in the Detroit area are 
Sporting events/sports teams (30%), Entertainment (arts, music, museums) (30%) and Up North 
Michigan (25%).   
 

 
 

¶ Residents outside of Michigan who lived in metro Detroit at some point in the past say that 
compared to other U.S. cities they may have lived in or visited, the three best things about living in 
metro Detroit are Sporting events/sport teams (36%), Cost of living, Quality of life and 
Entertainment (arts, music, museums). 

 

  

30%

30%

25%

20%

19%

18%

18%

17%

17%

16%

14%

11%

10%

9%

7%

6%

5%

5%

Sporting events/sports teams

Entertainment (arts, music, museums)

Up North Michigan

The waterfront

Diversity of culture 

The history

Diversity of people

Low cost of living

Colleges/Universities

Quality of life (open spaces, parks, lakes)

Location/Proximity 

Strong sense of community

Nothing

Other (see verbatim)

Work ethic

Weather

Opportunity (employment, entrepreneurship)

Traffic 

SE Michigan residents

Compared to other U.S. cities you have lived in or visited, what would you say are the 3 

best things about living and working in the Detroit area? (SE Michigan residents )

Previousresidents of metro Detroit (who 
current reside outside of Michigan) say 
they  three best things about living in 
metro Detroit area are:
1. Sporting events/sporting teams
2. Cost of living, Quality of life and 

Entertainment (arts, music, museums)

i
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FINDING FOUR: 

5ŜǘǊƻƛǘΩǎ 
Economic 
Image 

 
 
 

¶¶  From a national perspective, both SE Michigan residents and those living outside of Michigan first associate 
ά5ŜǘǊƻƛǘέ ǿƛǘƘ the auto industry όуо҈ ŀƴŘ фм҈ ǊŜǎǇŜŎǘƛǾŜƭȅύΦ  Lƴ ŦŀŎǘΣ ǘƘŜ ǘƻǇ ŦƛǾŜ ŀǎǎƻŎƛŀǘƛƻƴǎ ƻŦ ά5ŜǘǊƻƛǘέ 
were the same among both SE Michigan and non-Michigan residents with: 
 

 
1. The auto industry  83%  91% 
2. Isolated negative issues  67%  52% 
3. Motown/music industry  55%  50% 
4. National sports teams   49%  46% 

(Lions, Pistons, Red Wings, Tigers) 
5.     The economy    39%  30% 

  

SE Michigan 
Residents 

Outside 
Michigan 


